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Consumer OVERWEIGHT 
4QCY22 Results Review: Demand Intact ↔ 

ByAhmad Ramzani Ramli l ahmadramzani@kenanga.com.my ; Tan Jia Hui l jhtan@kenanga.com.my;  
Jack Lai l jacklai@kenanga.com.my 

We maintain our OVERWEIGHT rating on the consumer sector. The 4QCY22 results of 
consumer stocks under our coverage came in largely within expectations due to the boost 
from festivities, operational efficiency gains and better cost management. We expect 
consumer spending to sustain in the coming quarter backed by school holidays and more 
festivities. We are mindful of high inflation that erodes consumer spending, but this will be 
mitigated by government subsidies on fuel and food items, cash handouts to the B40 group 
and a relatively stable job market. We still see diverging fortunes between retail players and 
F&B producers, and we prefer the former as they are less vulnerable to the impact of high 
inflation. Our sector top picks are: AEON (OP; TP: RM1.80), PADINI (OP; TP: RM6.00) and QL 
(OP; TP: RM6.66) on resilient demand especially from the M40 group, and QL which is 
benefitting from the export recovery of its marine products. 
 
 

The sector’s 4QCY22 results largely fell whithin our forecasts (at 59% of total) in contrast to 3QCY22 which saw a 

large number of companies (at 50%) in our consumer universe beating our forecasts. The large number of in-line 

results for the 4QCY22 quarter implied better management and operational efficiency keeping at bay the upward cost 

pressures. PADINI and QL beat expectations on high demand for their products with QL was boosted by strong 

exports of marine products. DUTCH LADY (TP: RM27.98) registered write-back of prior income tax provisions which 

boosted earnings. On the flipside, AEON failed to beat our forecasts due to higher-than-expected operating costs 

although top line met our expectation.  

Another bumper 1H. Post pandemic we expects consumer spending to normalise further going into CY23. We 

expect another bumper 1HCY23 which is filled with major festivities and school holidays. Anecdotal observations 

suggested strong shopping footfalls for the Chinese New Year celebrations and the same scene is likely to be 

repeated ahead of AifilFitri in April 2023. 

Following the year-end festivities which propelled spending in 4QCY22, Chinese New Year shopping likely boosted 

1QCY23 while going forward we expect boosts from: (i) the current school holidays and the coming Hari Raya, (ii) 

reopening of borders with the return of international tourists, and (iii) continued financial assistance from the 

government to the low-income group in the revised Budget 2023. Hence, we anticipate strong footfall in malls and 

stores. Fashion retailers and F&B restaurants, particularly, are enjoying brisk business. We are mindfull of prevailing 

headwinds but recent accommodative policies by the government will likely alleviate concerns and boost consumer 

spending. 

We expect topline for the remainder of 2023 to be resilient supported by: (i) higher footfall due to seasonality, (ii) 

strong spending power of its primary target customers (M40 group), given their healthy household balance sheet, (iii) 

expansion and refurbishment of stores, and (iv) gradual return of international tourists. However, we are cautious on 

the margins as players mostly from the F&B segment are still exposed to prevailing high operating costs, coming 

from inputs and wages. Other players like PADINI, MR DIY, F&N and QL were able to show better report cards as 

they were able to defend margins on a combination of better product mix and operational efficiency coupled with the 

absence of major supply disruptions.  

Mixed fortunes. We maintain our OVERWEIGHT stance on the consumer sector. We still see contrasting fortunes 

between retail players and F&B producers.The retail players are likely to maintain sales volume as their customer 

base is skewed towards the M40 group whose spending power is supported by a healthy household balance sheet. 

The retail players are also able to pass on higher costs and hence maintain their margins. On the other hand, F&B 

producers are likely to maintain their robust sales, but at the expense of margins. The F&B producers have little room 

to hike prices as their customer base is skewed towards the B40 group that is harder hit by the high inflation. 
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Our top picks for the sector are: 

• AEON for: (i) benefitting from the return of shopping-in-person (vs. online), resurgence of shopping in 

malls (vs. in neighbourhood grocers), and the return of office crowd (vs. working from home previously), 

(ii) its customer base that is skewed towards the M40 group whose spending power is less impacted 

by high inflation, and (iii) its digital transformation, particularly, the introduction of self-checkout for 

customers, that will result in cost savings and partially mitigate labour shortage issue.  

• PADINI for: (i) being a beneficiary of consumers replenishing their wardrobes for their return to offices 

and schools, and social activities, (ii) the strong spending power of its primary target customers, i.e. 

M40 group, given their healthy household balance sheets, and (iii) its strong net cash position enabling 

it to purchase inventory ahead of price hikes and potential supply disruptions. 

• QL for: (i) the sustained strong export demand for its marine products as exports have normalised post 

pandemic,  (ii) its strong Family Mart convenience store franchise given its appealing Japanese-

themed products and continued outlet expansion, and (iii) the strong growth potential of its poultry 

business in Indonesia and Vietnam on increased protein diet content as living standards improve with 

prices looking stable (and likely to increase in Indonesia). 

Quarterly Results Performance 

 Consumer 

4QCY22 3QCY22 

KENANGA CONSENSUS KENANGA CONSENSUS 

Above Within Below Above Within Below Above Within Below Above Within Below 

DLADY 1   1   1   1   

F&N  1   1  1    1  

NESTLE  1   1    1  1  

PWROOT  1   1   1   1  

QL 1    1   1   1  

AEON   1   1   1   1 

MRDIY  1   1    1   1 

MYNEWS 1   1   1   1   

PADINI 1   1   1   1   

BAT  1   1  1   1   

CARLSBG  1    1  1  1   

HEIM  1   1  1   1   

Total 4 7 1 3 7 2 6 3 3 6 4 2 

Total (%) 33% 59% 8% 25% 59% 16% 50% 25% 25% 50% 33% 16% 

Source: Kenanga Research, Bloomberg 
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Peer Table Comparison 
 

Name Rating 
Last 
Price  
(RM) 

Target 
Price 
(RM) 

Upside 
(%) 

Market Cap 
(RM'm) 

Shariah 
Compliant 

Curren
t 

FYE 

Core EPS (sen) Core EPS Growth 
PER (x) - Core 

Earnings 
PBV 
(x) 

ROE 
(%) 

Net. 
Div. 
(sen) 

Net Div 
Yld 
(%) 

1-Yr. 
Fwd. 

2-Yr. 
Fwd. 

1-Yr. 
Fwd. 

2-Yr. 
Fwd. 

1-Yr. 
Fwd. 

2-Yr. 
Fwd. 

1-Yr. 
Fwd. 

1-Yr. 
Fwd. 

1-Yr. 
Fwd. 

1-Yr. 
Fwd. 

                                

                                

CONSUMER                  

AEON CO. (M) BHD OP 1.33 1.80 35.34% 1,867.3   Y  12/2023  9.1   10.0  15.2% 9.4% 14.6  13.3  1.1  7.3%  4.0  3.0% 

DUTCH LADY MILK INDUSTRIES BHD MP 27.70 29.78 7.51% 1,772.8   Y  12/2023  139.4   135.3  -64.0% -2.9% 19.9  20.5  4.0  21.7%  50.0  1.8% 

FRASER & NEAVE HOLDINGS BHD OP 26.78 26.11 -2.50% 9,822.3   Y  09/2023  118.6   129.1  13.5% 8.8% 22.6  20.7  3.1  14.1%  62.5  2.3% 

MR D.I.Y. MP 1.69 1.85 9.47% 15,941.0   Y  12/2023  6.7   7.4  32.4% 11.4% 25.4  22.8  9.1  39.4%  3.5  2.1% 

MYNEWS HOLDINGS BHD OP 0.595 0.760 27.73% 405.9   N  10/2023  3.4   4.2  -229.3% 23.0% 17.3  14.0  1.8  9.9%  0.0  0.0% 

NESTLE (MALAYSIA) BHD UP 134.30 121.18 -9.77% 31,493.4   Y  12/2023  303.0   305.1  14.6% 0.7% 44.3  44.0  44.8  106.9%  270.0  2.0% 

PADINI HOLDINGS BHD OP 3.78 6.00 58.73% 2,486.9   Y  06/2023  35.8   39.7  53.0% 10.8% 10.5  9.5  2.6  25.3%  10.0  2.6% 

POWER ROOT BHD OP 2.10 2.70 28.57% 890.7   Y  03/2023  13.1   14.3  108.8% 9.5% 16.1  14.7  2.8  18.0%  10.0  4.8% 

QL RESOURCES BHD MP 5.85 6.66 13.85% 14,236.9   Y  03/2023  14.3   17.7  60.3% 23.5% 40.9  33.1  4.5  12.1%  6.0  1.0% 

Sector Aggregate          81,037.3          20.9% 9.1% 29.7 27.2 6.4 21.6%   2.2% 

                  

TOBACCO PRODUCTS & BREWERIES                  

BRITISH AMERICAN TOBACCO (M) BHD MP 10.68 12.00 12.36% 3,049.5   N  12/2023  102.1   103.5  11.0% 1.4% 10.5  10.3  7.7  75.4%  99.0  9.3% 

CARLSBERG BREWERY MALAYSIA BHD MP 22.08 23.05 4.39% 6,750.9   N  12/2023  114.6   126.4  13.9% 10.3% 19.3  17.5  25.9  145.0%  100.0  4.5% 

HEINEKEN MALAYSIA BHD MP 29.08 27.70 -4.75% 8,785.0   N  12/2023  138.9   147.8  12.3% 6.4% 20.9  19.7  22.2  94.8%  138.9  4.8% 

Sector Aggregate          18,585.4          12.5% 6.3% 17.5 16.4 18.6 105.0%   6.2% 

                  

                                
 

Source: Kenanga Research  
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Stock Ratings are defined as follows:  
 
 
Stock Recommendations 
 
OUTPERFORM  : A particular stock’s Expected Total Return is MORE than 10%  
MARKET PERFORM : A particular stock’s Expected Total Return is WITHIN the range of -5% to 10% 
UNDERPERFORM : A particular stock’s Expected Total Return is LESS than -5% 
 
 
Sector Recommendations*** 
 
OVERWEIGHT  : A particular sector’s Expected Total Return is MORE than 10%  
NEUTRAL  : A particular sector’s Expected Total Return is WITHIN the range of -5% to 10% 
UNDERWEIGHT  : A particular sector’s Expected Total Return is LESS than -5%  

 
 
 

***Sector recommendations are defined based on market capitalisation weighted average expected total 
return for stocks under our coverage. 
 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 
 

This document has been prepared for general circulation based on information obtained from sources believed to be reliable but we do not 
make any representations as to its accuracy or completeness.   Any recommendation contained in this document does not have regard to the 
specific investment objectives, financial situation and the particular needs of any specific person who may read this document. This document 
is for the information of addressees only and is not to be taken in substitution for the exercise of judgement by addressees. Kenanga 
Investment Bank Berhad accepts no liability whatsoever for any direct or consequential loss arising from any use of this document or any 
solicitations of an offer to buy or sell any securities.  Kenanga Investment Bank Berhad and its associates, their directors, and/or employees 
may have positions in, and may effect transactions in securities mentioned herein from time to time in the open market or otherwise, and may 
receive brokerage fees or act as principal or agent in dealings with respect to these companies. 
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KENANGA INVESTMENT BANK BERHAD (15678-H) 
Level 17, Kenanga Tower, 237, Jalan Tun Razak, 50400 Kuala Lumpur, Malaysia  
Telephone: (603) 2172 0880   Website: www.kenanga.com.my   E-mail: research@kenanga.com.my  
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