Kenansa Economic Viewpoint

Malaysia Distributive Trade (Apr-26)

Sales boom to 43-month high masks a brewing 2H26 hangover

e Distributive trade sales surged to 15.3% YoY in April I Graph 1: Sales Value Growth
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e Wholesale trade and motor vehicles drove growth,
offsetting softer retail trade
— Motor vehicles (15.5%; Mar: -3.1%): Rebounded 8
sharply to a three-month high, supported by a sharp
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P ( 0 0) Source: Macrobond, Dept. of Statistics, Kenanga Research

lifted growth. Nevertheless, MoM growth eased
slightly (9.2%; Mar: 11.6%) but remained firmly positive.

— Wholesale trade (24.1%; Mar: 15.7%): Surged to a five-year high on broad-based expansion across sub-sectors,
primarily led by a second month of sharp growth in other specialised (52.0%; Mar: 32.0%) its strongest since May
2021 (70.5%), on higher prices of petroleum products, specifically petrol, diesel and lubricants. However, MoM
growth slowed (6.6%; Mar: 12.7%) but remained relatively firm versus historical trend.

— Retail trade (6.3%; Mar: 7.5%): Moderated slightly, due to softer growth in non-specialised stores (6.1%; Mar:
8.1%), though partly offset by higher sales in automotive fuel in specialised stores (12.5%; Mar: 10.6%). MoM
growth contracted (-1.5%; Mar: 2.8%) after a strong March rebound.

e Mixed regional retail sales performance in April

— SG (5.4%; Mar: 4.6%): Expanded in April to SGD4.3b supported by improved consumer sentiment.

— HK (8.6%; Mar: 12.8%): Slowed to a three-month low, weighed down by weaker department store and fuel sales.
e We maintain our 2026 distributive trade growth forecast at 6.1% (2025: 5.6%) despite April’s upside surprise

— Outlook: Year-to-date growth accelerated to 9.4% (Jan-Mar: 7.5%), driven by wholesale stockpiling, higher
petroleum-related prices, a recovery in motor vehicles sales, and a low base effect. This points to front-loaded
demand amid concerns over rising cost pressures and supply uncertainties. However, softer retail performance
may signal that underlying consumer momentum is beginning to normalise after earlier festive-driven strength.
Elevated energy prices, persistent geopolitical tensions, and prolonged supply chain disruptions could weigh on
consumption and business activity in 2H26. That said, current strength is likely temporary and may be
unsustainable in the coming months.

— GDP Forecast: Monthly indicators, including stronger distributive trade performance and better-than-expected
industrial production growth in April, suggest domestic growth remains resilient entering 2Q26. The rebound in
motor vehicles and wholesale activity points to some upside support to near-term growth, particularly within
services-related sectors. Therefore, we maintain our view that growth momentum will strengthen in 2Q26 before
slowing in 2H26 if geopolitical tensions persist and continue to disrupt supply chains. Accordingly, we maintain our
2026 GDP growth forecast at 4.5% (2025: 5.2%), reflecting a cautiously optimistic outlook on 2H26.
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| Table 1: Distributive Trade Sales by Sub-sector (YoY %)

% Share* | 2024 2025 | Nov-25 Dec-25 Jan-26 Feb-26 Mar-26 Apr-26
Distributive Trade 100.0 5.5 5.6 6.4 7.6 7.3 5.3 9.8 15.3
Wholesale Trade 444 4.7 5.8 6.0 6.9 6.0 5.7 15.7 241
Other Specialised 16.3 2.6 5.1 55 43 3.7 320 52.0 52.0
Household Goods 94 53 8.5 9.2 94 9.6 7.9 8.2 8.2
Food, Beverages and Tobacco 9.0 6.4 6.7 71 58 5.7 54 6.9 6.9
Agricultural Raw Materials and Live Animals 41 7.2 3.0 4.6 6.4 47 5.7 1.7 1.7
Machinery, Equipment and Supplies 3.6 54 6.4 10.8 5.7 5.0 6.6 5.8 5.8
Non-specialised 1.3 6.3 55 5.2 5.6 7.6 2.9 6.5 6.5
Fee or Contract Basis 0.8 41 41 42 53 5.7 43 125 125
Retail Trade 435 6.1 6.1 6.4 6.9 6.1 7.7 75 6.3
Non-specialised Stores 16.9 6.9 8.7 9.3 7.9 104 8.1 6.1 6.1
Other Goods in Specialised Stores 9.1 8.3 5.1 5.6 54 74 8.2 6.8 6.8
Other Household Equipment in Specialised Stores 49 42 3.0 31 33 43 4.1 35 35
Automotive Fuel in Specialised Stores 4.0 55 6.7 74 7.0 6.2 10.6 125 125
Information and Communication Equipment in Specialised Stores 34 05 49 59 39 41 59 3.7 3.7
Food, Beverages and Tobacco in Specialised Stores 2.8 75 6.3 6.5 5.6 7.7 79 58 58
Cultural and Recreation Goods in Specialised Stores 1.8 42 41 3.9 42 3.0 2.7 3.8 3.8
Not in Stores, Stalls or Markets 0.5 6.4 7.2 91 9.0 8.2 8.5 8.8 8.8
Stalls and Markets 041 54 53 59 6.2 8.9 9.3 6.4 6.4
Motor Vehicles 121 6.5 3.2 8.0 12.2 17.3 -5.3 -341 15.5
Sales of Motor Vehicles 6.2 33 8.9 15.7 259 1741 -12.5 18.1 18.1
Parts and Accessories 34 107 59 6.6 6.2 6.6 7.6 9.2 9.2
Maintenance and Repair 1.8 106 87 9.7 9.3 95 9.8 9.9 9.9
Sale, Maintenance and Repair of Motorcycles Related 0.8 7.0 75 10.9 32.7 0.7 0.6 38.7 38.7
Source: Macrobond, Dept. of Statistics, Kenanga Research
*Average 2025
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This document has been prepared for general circulation based on information obtained from sources believed to be reliable but we do not
make any representations as to its accuracy or completeness. Any recommendation contained in this document does not have regard to the
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is for the information of addressees only and is not to be taken in substitution for the exercise of judgement by addressees. Kenanga
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solicitations of an offer to buy or sell any securities. Kenanga Investment Bank Berhad and its associates, their directors, and/or employees
may have positions in, and may affect transactions in securities mentioned herein from time to time in the open market or otherwise, and may
receive brokerage fees or act as principal or agent in dealings with respect to these companies. Kenanga Investment Bank Berhad being a
full-service investment bank offers investment banking products and services and acts as issuer and liquidity provider with respect to a security
that may also fall under its research coverage.
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